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Q-1. Answer in brief : 20

1)  Define Consumer Behavior.
2)  What is social stratification?
3)  Explain consumer decision making concept.
4)  What do you mean by consumer memory?
5)  What do you mean by perceived risk?
6)  Define the term perception.
7)  What is motivational research.
8)  Explain types of reference groups.
9)  What is Attitude change?

10)  Define the term personality.

Q-2. Explain the relevance of consumer behavior in marketing field. 16
Discuss any two models of consumer decision making.
OR
Q-2. Discuss various factors affecting consumer perception along with consumer 16

perception process. [16]

Q-3. Discuss in detail various elements and process of consumer learning. 16
OR
Q-3. Explain in detail Classical Conditioning Theory of consumer learning with 16

suitable examples.

Q-4. What is consumer attitude? Discuss factors involved in formation of attitude. 16
OR
Q-4. Explain various types of households & the household life cycle. 16
Q-5. Discuss characteristics of motivation. Also discuss MCCLELLAND'S theory 16
of motivation.
OR
Q-5. Explain the history of internet & E-commerce. Also discuss in detail what are 16

the latest developments in India with respect to net connections.

Q-6. Write short notes. (Any Two) 16
1)  Types of reference groups
2)  Instrumental conditioning theory of consumer learning
3)  Changing life style trends in Indian consumers
4)  Social class Characteristics
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