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RAN-2108002602040003
M.Com. (Part-II) (External) Examination April - 2026

Consumer Behaviour-IV (Set-I)

 [ Total Marks: 100

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â-1.  Vy$„L$dp„ S>hpb Ap‘p¡.   20
 1) N°plL$ hs®Z„|L$ ìep¿epres L$fp¡.
 2) kpdprS>L$ õsfuL$fZ iy„ R$¡?
 3) N°plL$ r“Z®e g¡hp“u rhcph“p kdÅhp¡.
 4) N°plL$ õd©rs“p¡ A’® iy„ R$¡?
 5) L$r’s Å¡Md“p¡ A’® iy„ R$¡?
 6) Ö[óV$ iåv$ ìep¿epres L$fp¡.
 7) â¡fL$ k„ip¡^“ iy„ R$¡?
 8) k„v$c® S|>’p¡“p âL$pfp¡ kdÅhp¡.
 9) hgZ ‘qfhs®“ iy„ R$¡?
 10) ìe[¼sÐh iåv$ ìep¿epres L$fp¡.

â-2.  dpL$£qV$„N n¡Ódp„ N°plL$ hs®Z|L$“u kyk„Nssp kdÅhp¡. N°plL$ r“Z®e g¡hp“p L$p¡C‘Z b¡ dp¡X$¡g“u 16 
QQp® L$fp¡.

A’hp
â-2.  N°plL$ ^pfZp âq¾$ep kp’¡ N°plL$ ^pfZp“¡ Akf L$fsp rhrh^ ‘qfbmp¡“u QQp® L$fp¡. 16

â-3.  N°plL$ rinZ“p rhrh^ OV$L$p¡ A“¡ âq¾$ep“u rhNshpf QQp® L$fp¡. 16
A’hp

â-3.  N°plL$ rinZ“p ip”ue L$ÞX$ui“]N rkÙp„s“¡ ep¡Áe Dv$plfZp¡ kp’¡ rhNshpf kdÅhp¡. 16

â-4.  N°plL$ hgZ iy„ R$¡? hgZ“u fQ“pdp„ kpd¡g ‘qfbmp¡“u QQp® L$fp¡. 16
A’hp

â-4.  rhrh^ âL$pf“p OfNÕ’y A“¡ OfNÕ’y Æh“ Q¾$ kdÅhp¡. 16

â-5.  â¡fZp“p gnZp¡“u QQp® L$fp¡. A¡dkukuA¡gg¡ÞX$“p (MCCLELLAND'S) â¡fZp“p 16 
rkÙp„s“u ‘Z QQp® L$fp¡.
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A’hp
â-5.  BÞV$f“¡V$ A“¡ C-L$p¡dk®“p¡ Brslpk kdÅhp¡. “¡V$ L$“¡¼i““p k„v$c®dp„ cpfsdp„ “hu“sd  16 

rhL$pk iy„ R$¡ s¡“u ‘Z rhNshpf QQp® L$fp¡.

â-6.  V|„$L$u “p¢^ gMp¡. (L$p¡B ‘Z b¡)   16
 1) k„v$c® S|>’p¡“p âL$pf.
 2) N°plL$ rinZ“p¡ BÞõV³$d¡ÞV$g L$ÞX$ui“]N rkv¹$^p„s.
 3) cpfsue N°plL$p¡dp„ bv$gpsu Æh“i¥gu“p hgZp¡.

 4) kpdprS>L$ hN®“u gpnrZL$spAp¡.

ENGLISH VERSION

Q-1.  Answer in brief :   20
	 1)	 Define	Consumer	Behavior.
	 2)	 What	is	social	stratification?
	 3)	 Explain	consumer	decision	making	concept.
	 4)	 What	do	you	mean	by	consumer	memory?
	 5)	 What	do	you	mean	by	perceived	risk?
	 6)	 Define	the	term	perception.
	 7)	 What	is	motivational	research.
	 8)	 Explain	types	of	reference	groups.
	 9)	 What	is	Attitude	change?
	 10)	 Define	the	term	personality.

Q-2.	 	 Explain	the	relevance	of	consumer	behavior	in	marketing	field.			 16 
Discuss	any	two	models	of	consumer	decision	making.

OR
Q-2.	 	 Discuss	various	factors	affecting	consumer	perception	along	with	consumer	 16 

perception process. [16]

Q-3.	 	 Discuss	in	detail	various	elements	and	process	of	consumer	learning.	 16
OR

Q-3.	 	 Explain	in	detail	Classical	Conditioning	Theory	of	consumer	learning	with		 16 
suitable	examples.

Q-4.	 	 What	is	consumer	attitude?	Discuss	factors	involved	in	formation	of	attitude.	 16
OR

Q-4.  Explain various types of households & the household life cycle. 16

Q-5.  Discuss	characteristics	of	motivation.	Also	discuss	MCCLELLAND'S	theory		 16 
of	motivation.

OR
Q-5.	 	 Explain	the	history	of	internet	&	E-commerce.	Also	discuss	in	detail	what	are		 16 

the	latest	developments	in	India	with	respect	to	net	connections.

Q-6.  Write short notes. (Any Two)   16
	 1)	 Types	of	reference	groups
	 2)	 Instrumental	conditioning	theory	of	consumer	learning
	 3)	 Changing	life	style	trends	in	Indian	consumers
 4) Social class Characteristics


